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P18ATE1008: Fashion Entrepreneurship Management
COURSE OUTCOMES

CO1: Organize, innovate and take risk in a Business activity

CO2: Acquire knowledge on various forms businesses

CO3: Develop a Business Plan

CO4: Determining financial needs and the sources of finance

CO5: Analyze the PESTEL Business Environment and make Strategic decisions
CO6: Analyze the challenges and to make ethical business decisions

Time: Three Hours Maximum Marks: 100

Answer all the Questions

PART A (10 x 1 =10 Marks)

1. Innovation in entrepreneurship does not aim at one of the following: COl  [Ki]
a) New products b) New production methods
C) New markets d) New financial sources

2. Aninvestment of under or upto Rs. 1 crore on equipment/machinery for productionis ~ COl  [K]
typical of which of the following industry?
a) Small scale industry b) Medium scale industry

C) Cottage industry d) Micro business enterprise

3. Sole proprietorship, partnership, corporation and limited liability company are types of CO2  [K;]

which of the following:
a) Business Financing bodies b) Business organization
C) Business Plans d) Business Strategies
4.  Matching type item with multiple choice code CO2  [K:]
List I List II
A. Sole proprietorship 1. unlimited liability
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10.

B. Partnership ii. One person takes all profit and
risks
C.LLC iii. Share a part of the profit
D. Limited partners iv. partners protected from each
other’s legal and financial issues.
a) A-iv, B-i, C-ii, D-iii b) A-iv, B-iii, C-ii, D-i
c) A-ii, B-i, C-iv, D-iii d) A-ii, B-iii), C-iv), D-i)

The plan that goes beyond manufacturing process and describes the flow of goods and ~ CO3

services from production to the customer is termed as:

a) Management plan b) Production plan

C) Competitor analysis d) Marketing plan

An interest-bearing instrument usually called a loan is involved in Co3
a) Debt funding b) Equity funding

c) Business plan d) Working capital

A. Assertion: Marketing research takes into account geographic, demographic, and CO5

psychographic data about past, current, and potential customer.
B. Reason: To evaluate the viability of a product offer.
a) Both A and B are true; B is the reason ~ b) A is true; B is not the correct reason.

for A
C) A is false d) Both A and B are true; B is not the
reason for A
One of the following is does not account into strategic analysis. CO5
a) Competitor analysis b) Demand forecasting
C) PESTEL analysis d) SWOT analysis
Business ethics is concerned with: CO6

1) the social obligations of a business,
i1) obligations to its employees, customers, suppliers, and competitors.

ii1) hiring decisions

iv) brand loyalty

a) 1) and iii) b) 1) and ii)

c) i1) and iii) d) 1)andiv)

Government policies and laws, taxation policies, budgets, international trade laws, CO6
trade restrictions, environmental laws and even political instability are components of:

a) Ethical challenges b) Political challenges

C) Cultural challenges d) Technological challenges.
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PART B (10 x 2 = 20 Marks)
Describe the functions of an entrepreneur.
How creativity can influence success in entrepreneurship? Explain
Define sole proprietorship.
Elaborate the roles of co-operative societies in promoting entrepreneurship.
Bring out the significance of a business plan in entrepreneurship.
List the factors that determine financial needs in entrepreneurship.
What are different sources of financing?
Strategic analysis is vital in business management. Justify.
Summarize the limitations of demand forecasting.

Categorize the challenges faced by entrepreneurs.

PART C (6 x 5 =30 Marks)
Entrepreneurship demands understanding of small business management. Justify.
Briefly discuss the business development cycle.
Discuss the development and writing of a business plan.
Differentiate equity and debt funding.
Internal analysis helps an organization to assess its competencies and capabilities.

List the tools used and describe 2 important tools in detail.

Discuss the various growth strategies that businesses adopt to sustain and expand
in the market.

Answer any FOUR Questions
PART D (4 x 10 = 40 Marks)

Briefly discuss the methods of generating ideas for successful initiation of
entrepreneurship.

Describe the importance and role of pre-feasibility and feasibility studies in the
establishment of a business.

Summarize the components of an effective business plan and discuss in detail.

Discuss in detail the PESTEL framework and its role in entrepreneurship
management.

Elaborate on the political and technological challenges while initiating and
establishing entrepreneurship and their impact on entrepreneurship.
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