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M. TECH. DEGREE EXAMINATIONS: JANUARY 2009
First Semester
APPAREL TECHNOLOGY & MANAGEMENT
POSFTEQ4 Fashion Communication
Time: Three Hours Maximum Marks: 100
Answer ALL Questions:-

PARTA (20 x 1=20 Marks)

1. An organisation’s dedication to quality is expressed through

a.Fashion Marketing b.Institutional advertising

¢. Brand advertising d. Fashion Promotion.
2. can be visual, through sxght it can be tactile through touching and feeling the
product or performance through seeing the product functioning.

a.Sales b.Retailing  ¢. Communication  d.Promotion

3.A management process responsible for communicating with customers of fashionable
products or services in order to inform and satisfy their needs and wants is known as

a.Fashion Marketing Communication b.Fashion Promotion
¢.Sales promotion d.Advertising

4.Creating awareness among the consumer to know the right sources for their purchase
and to influence the buying process is

a.Brand Image b.Brand Awareness
c.Marketing Communication d.Store Image

5. act as an communication tool in locations of meaning both from world to
consumer goods and from that the goods to individual.

a,Fashion Globalization b.Fashion System
¢.Fashion Promotion d. Brand

6.The information of the new trends of fashion through the fashion image proposal in the
interior of the storc and in its displays relates to

a.Fashion Image b.Brand Image
¢.Visual Mercahndising d.Window Shopping
7. e largely minimises the risk of forecasting, eliminates disttibution stocks and
decreases the fashion risk.
a.Made to Stock b.Made to Order
¢.Made to order and stock d.Mass Production
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8 ____ expresses the social role and the image that the consumer intends to

communicate and allows them to be identified with a particular life style or social

group.
a.Brand Image b.Consumet lifestyle
c¢.Store Image d. Fashion Creation
9, When price reductions are in order or some other incentives such as “buy one and get
one {ree” is the case are oftenly used.
a. Instituional Advertisements b.Retail Advertisemenis
c.Brand Advertisements d. Promotional Advertisements

10.The advertising promoted only for label recognition globally or nationally——

a.Retail Advretising b.Brand Advertising
¢.Trade Advertising d.Instituitional Advertising.

11.The advertising media, which focuses global customers 1s

aTelevision  b.JInternet c.Magazines d. All the above

12.The media for advertising, which requires only very short lead-time to reach customer
1s

aTelevision  b.nternet c.News Paper d.Electronic Mail
13. _ consists of all promotional activities other than advertising, personal
selling and publicity that increases sales.

a Fashion Advertising b.Fashion Creation ¢.Sales Promotion d.None

14.The runway presentation used by designers and manufacturers most generally is ——| ]

o Fashion Show  b.Special Events c.Fashion Video d.Trunk Show.

15.Charity dinners, contests, celebrity appearances and anniversary sales arc some types
of
a.Special Events  b.Fashion Show ¢.Trade Show  d.Trunk Show

16, isa type of marketing that can be defined as achieving the objectives
through electronics.
a.Dircct Marketing  b.E-Marketing c.Retail Sales  d.Sales Marketing

7. serve the needs of a specific industry segment, with publicity
attainment as their chief goal.

a.Industry sponsored public relation group b, Trade associations
c. Fashion shows d. Trade expositions

[N

18. A person known as __ investigates the market shares of competitors and

trends.
a. Fashion retailer b. Fashion informer
c. Fashion researcher d. Fashion promoter
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19. is the technique retailers are using to counter mass merchandised

assortments and it is the practice of creating and manufacturing product lines or items
targeted to a specific market.

a. Micro Marketing b. Retail Merchandising
c. Macro Merchandising d. Micro Merchandising

20. Seeking qualified potential customers through screening and analysis of data base
information is known as

a. Fullfulment b. Customer relationship management
c. Prospecting d. Direct marketing

PART B (5x16 = 80 Marks)

21. a. Write elaborately the various communication strategies followed within the fashion
industry.

(OR)

b.  Define the term fashion marketing communication. Discuss about the role of
professionals required for effective fashion marketing communication. 'a

22.a. Discuss the role of marketing communication in consolidating brand position and
influencing consumer perception of fashion brands.

(OR)
b. Write short notes about the following:
1) Mass communication.

ii) Impact of globalization on fashion communication.

23.a. Definc advertising and explain the types of fashion advertising in detail.
(OR)
b. 1). Write about the role of any two special events in fashion promotion,

i} Briefly write a note on media planning.
24. a. Explain various sales promotion activilies adopted for fashion apparel retailing.
(OR)
b. Write short notes on
i) Direct Marketing i1} E-Marketing

25. a. Discuss the various regulatory and ethical issues in fashion marketing
communication.

(OR)

b. Explain about the impact of technology on fashion communication.
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