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10.

Answer ALL questions,

PARTA — (10 x 2 = 90 marks)
Explain consumer demancd?
Enlist the product line strategles.
Define consumer behavior,
What iz meant by Aerial advertising?
Differeatiate normal and market price,
What is Apparel Merchandising?
lixplain time management in merchandising,
What is the im portance of supply chain management in garment manufacture?

Enlist the various application of marketing research with reference (o
marketing apparel products.

What is the significance of QR and JIT approach in arment export husiness?
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PART DB - (5 < 16 = 80 marks)

(1) Explain consumer behavior in fashion & how does it influence demand
tor apparel products.

Or

(h)  State and explain the functions of merchandiser,
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(h)

Discuss the type of communication the merchandising has with buyer

and consumers.

Or

Discuss the influence of trade fairs & fashion shows in promoting fashion

products.
Explain the different stages of fashion cycle with suitable examples.

Or

Describe the methods of sourcing the accessories such as buttons, zippers

and labels.

Explain the various aspects of product development with suitable

example.

Or

Describe the effect of visual merchandising on consumers. Explain types

of merchandising.
lixplain the use of computer for effective merchandising

Or

Digcuss the factors that effect the export of apparel products.
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