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Answer ALL questions.

PART A —(10x2 =20 marks)
1.  Define Marketing.

2.  Whatis Maxlket?

3.  What is CRM?

4. Write notes on Market-driven businesses.

5. Mention the production concept with an example,
6. Whatis Marketing Mix?

7. Differentiate marketing from selling.

8.  What are C’s which correspond to 4P’s?

9.  Define Warehousing.

10. List the difference between publicity and public relations.
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PART B {6 « 16 = 80 marks)

Marketing is sometimes considered to be an expensive luxury. Respond to
this claim by elaborating your answer with examples how a marketing
orientation can have a positive impact on business performance.

Or

Explain the differences between marketing as a philosophy and
marketing as a set of business activities. How are the two ideas related?
Explain needs, wants and demand.

What are the differences between organizational buying behaviour and
consumer buying behaviour? Explain the buying decision making process
for consumer durable goods.

Or

Many consumer goods companies have recently been experimenting with
the possibilities of customized target marketing strategy. What are the
advantages and limitations of such a strategy?

Explain (i) Cost Plus pricing (ii) Skimming Pricing (iii) Penetration
Pricing. ‘
Or

You are working as a Brand manager for a new breakfast cereal to be
launched in the market. Explain what marketing research would you do
before launching the brand and explain how do you pogition the brand in
the market place. ‘ ‘

Explain BCG matrix. Elucidate some of the difficulties that can be
encountered in making marketing planning work in a organization. How
can these difficulties be overcome?

Or

What is meant by Value Chain analysis? What role does it play in the
planning process? '

Explain pull and push strategy. It is frequently argued that much
promotional expenditure is wasteful. Explain.

Or

Explain in bound and out bound logistics. Explain market driven supply.
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