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Answer ALL guestions.
PART A - (10 x 2 = 20 marka)
What is the role of marketing?
Explain the functional type of marketing organization,
What are the elements of marketing mix?
What are the stages involved in the buying decision process?
What is experimental design?
What are the reasons for branding?
What are the special characteristics of services?
What are the objectives of pricing?
What is web marketing?
What are the major causes for new product failure?
PART B — (5 x 16 = 80 marks)

(a) How environmental intervention affects the marketing system? Iixplain
Lhiow to scan the envirommental factors in Marketing.

Or

() Explain the dichotomy between industrial and consumer marketing.
What are the challenges faced by the Industrial Marketer? Discuss,
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What are the factors to bo considered in noporonting = omvhed? How o
the segmentation help the Marketer?

Or

Briefly discuss the emerging Indian retail Industry growth and scope in
India.

Explain the consumer buyer behavicur Model for consumer goods and
Industrial goods.

Or

Explain the concept of PLC and the associated marketing strategies.

Discuss the macro and micro impact of advertising. Give suitable
illustrations.

Or
(1)  Discuss some of the major uses of marketing research.
(i) Construct a questionnaire to study a customer satisfaction of a

Mobile Phone user in your city.

Describe the Nature and Scope of Online Marketing. Whatl are the
advantages and disadvantages in Online Marketing?

Or

Trace out the new trends of Marketing, How does the Web Marketing
replace the Traditional Marketing?

2 | Y 1008



