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10.

11.

Answer ALL q’uestionso
‘PART A — (10 x 2 = 20 marks)
Enlist the components of Apparel Industry.
List out the different types of exporters.
Give the responsibilities of Marketing Manager.
State the ixhportance of licensing. |
Define merchandising.
Enlist the different types of buyers.
Outling the need for sourcing.
Enlist the principles of MRP.
Differentiate : Pre-shipment credit and Post-shipment credit.

Give the functions of WTO.
PART B — (5 x 16 = 80 marks)

(a) Explain the business concepts applied to the apparel industry for export.

Or
(b) Discuss the orgahization of the Apparel Industry.
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14.
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(a)

(b)

Digecuss the wavketing objectives and strategien fvv in
product in market.

Or
Explain the retail and wholesale strategies for merchandise distribution.

Explain the role and responsibilities of a merchandiser in the apparel
industry.

Or
Explain the line planning and presentation in product development.
Explain the strategies for international sourcing.

Or

Discuss the supply chain and demand chain analysis in garment
industry. ’

Explain the terms of payment for export.
Or

Discuss the export incentives that are available for exporters.
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