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Answer ALL questions. '

PART A — (10 x 2 = 20 marks)
1.  Define Fashion marketing.
2.  Enlist the basic requirements for marketing a product.
3.  Differentiate between fashion and style.
4.  What are the factors to be considered in planning a wardrobe for teenage boy?
5.  Enlist the dress designs in Australia.
6.  Give the suitable designs for stout figure.
7.  Define Fashion Forecasting.
8.  Give the significance of Fashion marketing research.
9.  Enlist the different types of fashion product available in the market.

10. How does Brand influence consumers in purchasing fashion apparel.
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PART B — (5 x 16 = 80 marks)

Discuss the nature and size structure of Fashion Industry.
Or

Explain the consumer influence on fashion market.

Discuss the societal influence on fashion.
Or

Explain the method of planning wardrobe for a man. Who is a marketing
executive of age 35? :

Explain the traditional dress and designs of Nigeria and Japan.
Or

Discuss the visual design in dress in Brazil and Germany. !

Explain the different techniques of research involved in Fashion '
Forecasting. ]

Or

Give an account on Fashion Marketing Mix and segmentation of market ,
for fashion apparels.

Explain the role of fashion designers in Apparel Industry.
Or

Discuss the steps involved in launching a new active wear for ladies in '
the apparel market.




