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Answer all the Questions:-
PART A (10 x 1 = 10 Marks)

1. Which one of the following is the weakness of Indian Apparel Industry?

a) Low cost labour b) Raw material availability
c) Technology obsolescence d) Largest consumer
2. Clothing is industry.
a) Capital intensive b) Labour intensive
c) Material intensive d) Machine intensive

3. Ability to control price and quality refers to
a) Market b) Market share
c) Market power d) Market penetration

4,  Consumer markets means

a) Selling to B2C b) Selling to C2B
c) Selling to B2B d) Selling to C2C
5. Paid form of spreading the message is called
a) Directselling b) Personal selling
c) Publicity d) Advertising
6. Visual merchandising is one type of to buyer
a) Displays b) Promotion
c) Creativity d) Communication

7. Sourcing is the process of determining

a) Product b) Price
c) Cost effective vendor d) Quality
8. Domestic sourcing don’t have the risk of
a) Leadtime b)  Accidental risk
c) Quality d) Currency fluctuations
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In which term of export the seller delivers the goods after passing the ship's rails at the named port
of shipment?

a) EXW b) FOB

¢) DAF d) DES

An exporter’s drawback shipping bill is also known as

a) Bill of lading b) Incentives

c) Green shipping bill d) Red shipping bill

PART B (10 x 2 = 20 Marks)
Enlist the components of apparel industry.
Mention the advantages of Indirect exports.
State the importance of licensing.
Mention the objective of marketing.
Differentiate buyer office from buying agency.
Define merchandising.
Why Sourcing is important to apparel industry?
What is JIT?
List out the different modes of payment.
What is the role of WTO in international trade?

PART C (5 x 14 = 70 Marks)

a) Discuss the various business concepts applied to the apparel industry.
(OR)
b) Describe the organizational structure of medium and large size apparel industry.

a) Explain the market research procedure for introducing a sportswear.
(OR)

b) Explain the functional organization of apparel firm and list down the responsibilities of a
marketing division.

a) Discuss the various functions of successful merchandiser.

(OR)
b)  Write brief notes on the following:
(i) Importance of communication with buyer (@)
(ii) Product development and line presentation ™
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24.

25.

a)

b)

a)

b)

Discuss the various aspects to be considered while sourcing materials for apparel

manufacture.

Elaborately explain the concepts and principles of Manufacturing resources planning.

Briefly explain the various types of documents used for exports.

Write short notes on:
(i) Export incentives

(if) GATT and its importance.

(OR)

(OR)

*hkkhhkhhkhhkkhkk

Page 3 of 3

0]
Q)



