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10.

11.

Answer ALL questions.
PART A — (10 x 2 = 20 marks)

What is impulse buymg"

State the determinants of behaviour of an 1nd1v1dua1

' Write short note on three component model of attitude.

What is perception?

_ Define personality.

What is subculture?

Who is an opinion leader?

What do you mean by high involvement purchase? -

Differentiate between individual and organisational buying behaviour.

State any four characteristics of online consumers.

PART B — (5 x 16 = 80 marks)

(a) Why is it critically important for marketers to understand consumer?
Support your answer with suitable Indian examples.

Or

(b) Develop a decision making matrix for purchase of paint by a middle class
urban consumer.
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(b)

(a)

(b)

(i)  Differentiate between low involvement - learning and high

involvement learning. (8)
(11) Distinguish between learning via classical conditioning and
learning that occurs via operant conditioning. (8)

Or

What is motive? What are the various roles that motives play in
influencing consumer behaviour? '

Explain the role of 5 farhily in consumer dec_ision making process.

Or

- Write a detailed note on celebrity endorsement. Why is Indian consumer

much interested to watch celebrities in advertisement?
Explain the concept of diffusion of innovation with suitable examples.

Or

Explain the Nicosia and Howard Shefh model of consumer decision

making.
Discuss the evolution of consumerism in India.
Or

What are the different economic classes in India? Describe major
characteristics of each class.
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