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Answer all the Questions:-
PART A (10x 1 =10 Marks)

1. Is the structure that organizes ttwedoportfolio.

a) Brand architecture b) Brand community
c) Brand culture d) Brand equity

2. Words or symbols that make up a name used tdifgeand distinguish the firm’s offerings are
called
a) Brand identity b) Brand personality
c) Brand Name d) Brand associations

3. is the process by which employeenalize the desired brand image and are

motivated to project the image to customers.

a) Brand strategy b) Employer branding
c) Corporate brand d) Employee branding
4. creates a personality, uniquenessistent look and a life of products/services.
a) Brand elements b) Brand identity
c) Brand building d) Brand strategy
5. Products that carry the name of the manufactarescalled
a) Global brand b) National brand
c) Private brand d) Manufacture brand
6. The challenges for are to manageltsygstems containing global, regional, and
local brands.
a) Global brand b) National brand
c) Private brand d) Strategic brand
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10.

11.
12.
13.
14.
15.
16.
17.
18.
19.
20.

21.

are advertisements that focus omgell specific good or service of the company

offers.
a) Product advertisements b) Institutional adsertients
c) Process advertisement d) Infomercials advengsgs

Firm whose marketing specialists help advediggan and prepare advertisements is called

a) Advertising campaign b) Cooperative advertising

c) Advertising agency d) Comparative advertising
Newspaper, magazines, brochures and flyersadiesic advertising.
a) Electronic b) Print
c) Outdoor d) POP
assesses how well particular medelivers message, where and when to place the
message.
a) Pretesting b) Post testing
c) Message research d) Mediaresearch

PART B (10 x 2 = 20 Marks)
Define brand.
List the factors influencing brand value.
Name the four steps of brand building.
What is meant by corporate brand?
Compare between global and local brand managteme
State the basic concepts of co-branding.
Relate the role of advertising in marketing Mix
Write the objectives of advertising.
What makes a good advertisement?

Summarize the factors to be considered forahténg the budget for advertising.

PART C (5x 14 =70Marks)

a) (i) Prepare a strategic plan for the braadagement process. (7)
(i) Predict the correct method for brand licexgsand brand registration. @)
(OR)
b) (i) How to establish the brand positioning? (7)
(i) Explain the basic principles of branding amend equity. (7)
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22.

23.

24,

25.

b)

b)

b)

b)

(i)
(ii)

(ii)

(i)

(ii)

(ii)

(i)
(ii)

Outline the challenges and opportunitiebranding. (4)
Discuss in detail about the criteria invalvdor choosing the right brand10)
elements.

(OR)
Elaborate the techniques involved in buildamgapparel brand.

Discuss the contemporary challengesdfdgebrands and their managers? (7)

Enumerate on the trends in brand management? (7)
(OR)

Demonstrate the principles of global brandppsition model. List the strategy

issues of global brand.

lllustrate the role of advertising irabd promotion. (7)

Discuss the economic aspects and ethicsiveisement. (7)
(OR)

Relate the importance of public relationsadvertising business. (4)

What are advertising strategies? Suggestuidalde advertising strategy tq10)

develop a new trend in fashion.

Justify the role of media schedulinghie promotion advertisement. (7)
Discuss the psychological appeals of adsery (7)
(OR)

Explain in detail about the different mediaagable for advertisement sector.

Narrate the advantages and disadvantages of medidwertisement
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