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Answer all the Questions:-
PART A (10x 1 =10 Marks)
1. When this factor is high in targeted market sexgiation groups, the company needs to search

for new users.

a) Mobility b) Accessibility

c) Visibility d) Segment durability
2. is the starting point in the manketoncept.

a) Consumer b) Seller

c) Manufacturer d) Wholesaler

3. Which of the following are functions of packagfh

a) Cost effective and branding b) Appeal and Sales

c) Convenience and introduction d) Protection pedormance
4. is innovation stage in the lifdeyt a product.

a) Maturity stage b) Growth stage

c) Decline stage d) Introduction stage

5.  Procurement of goods is the function of

a) Salesperson b) Manufacturer
c) Retailer d) Customer

6. is the life-blood of marketing.
a) Improvement b) Introduction
c) Innovation d) Intelligence

7. Wholesaler deals with consumetrbizsa
a) Single-line b) General-line
c) General merchandise d) Specialty
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10.

11.
12.
13.
14.
15.
16.
17.
18.
19.
20.

21.

22.

Which of the following is one of the pricing pesses?

a) Quantity conclusions b) Quality conclusions

c) Consumer conclusions d) Competitive intelligenonclusions
Which one of the below is not a type of wholegal

a) District wholesaler b) National wholesaler

c) Intermediates d) Local wholesaler

Flexible price policy includes

a) Geographic location b) Time of delivery

c) Complexity of the product d) Customer

PART B (10x 2=20 Marks)
What are the key functions of Industry?
List out the purchasing decision stages.
Give the difference between marketing andrgglli
What is core benefit of a product?
What are the reasons for growth of serviceos@ct
What are the divisions of product planning dapant?
Give Kotler’s price-quality strategy.
What is general-line wholesaler?
What are the services of retailers?

What is skimming pricing?

PART C (5x 14 = 70 Marks)

a) Explain the elements of marketing mix
(OR)

b) How the marketing services are classifiedZss in detail.

a) Explain the various factors influencing to@sumer behavior.
(OR)

b) Explain the Indian Consumer Environment iradet
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23.

24.

25.

b)

b)

a)

b)

Explain about brand name and trade marktamaportance.

(OR)

Explain in detail about the new product depetent.

Elaborate on the various functions of letsi

(OR)

Describe the recent trends in retailing andole$ealing with references to

textiles.

Explain about the cyber marketing in reseenario.

(OR)

Explain in detail about the importance of pricpolicies and practices.
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