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B.TECH DEGREE EXAMINATIONS: MAY 2017
(Regulation 2015)
Fourth Semester
FASHION TECHNOLOGY
U15FTE102 : Visual Merchandising

COURSE OUTCOMES

CO1:

CO2:

COoa:

CO4:

COs:
CO6:

Define and appreciate the significance and roleisafal merchandising in a retail environment, idesr

to effectively present the merchandise to the comess

Classify the various elements of Visual presentatamd understand their significance in visualy
presenting a display

Analyze and identify the best suitable environnfentnerchandise including interior, exterior andrjppo
of displays

Appraise on various techniques used in presentegimandise

Plan on optimizing the merchandise and retail spaceistomers

Summarize the various features available in a ceenmontrolled visual merchandising

Time ThreeHours

1.

M

Answer all the Questions:-
PART A (10x 1=10Marks)

atch the following: CO3  [Ki]
List | List Il
A. Grid layout i. Mannequins
B. Full-line Discount Store ii. Efficient use gbace
C. Visual description ili. Plan-o-gram
D. Clearest fashion message iv. Mass Merchandiser
A B C D
i [ iii iv
iii iv i [
ii iv il [
iii [ i iv

PAGE 1 OF 4



It is a glass enclosed display pedestal thatleaahe shopper to see the merchandise fronT&#  [K:]
sides. Used generally for Jewellry, sunglassess,b®lening bags etc.

a) Quad rack b) Vitrines
c) Window Signage d) Kiosk
Which of these statements are correct? Co3 [K]

1. Should use unusual color combinations thatcetleeir creative flair.
2. Exterior signs can be neither ground-mountedondding-mounted.
3.Space design specific traffic patterns to enaggaikaowsing and impulse shopping
4. Signs cannot be effective for off-premises use.
a 1,3 b) 1,4
c 1,2 d 2,3
Enables better management of inventory by dilogashelf space and facings based 695 [Ki
movement, which in turn reduces of out-of-stocks.
a) Race track layout b) Store Planning
c) Plan-o-gram d) Free flow layout
Assertion (A): The artistic display of merchandise and theatpeaps used as scene-settifgP3  [Ki
decoration in the store.
Reason (R): Visual displays are located in a femanht, feature area, or other area remote
from the on-shelf merchandising and perhaps evéofaeach of the customer.
a) Both A and R are Individually true andd) Both A and R are Individually true but
R is the correct explanation of A R is not the correct explanation of A
c) Aistrue but R is false d) Ais false butRrue
It can be a medium for promoting a campaignyipmng a product “coming soon” orCO4 [K{]

announcing an upcoming product.

a) Signature Fixtures b) Signage
c) Marquees d) Interior signage
Inventory in distribution centers has main cbjee to: CO6  [K4]

1. Reduce transportation and warehousing costsin@ease economies of scale in

purchasing. 3. Reduce inventory levels through reéinétion. 4. Process flexible store

orders.
a) 2-3-4-1 b) 1-3-2-4
c) 3-4-2-1 d 4-1-3-2
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10.

11.
12.
13.
14.
15.
16.
17.
18.
19.
20.

These are designed to draw customers into ttive shrough visual appeal and physic&lP4
convenience.

a) Signage presentation b) Vertical presentation

c) Exterior Signage d) Lightings

Assertion (A): Assortment refers to the numbérS&Us within a merchandise categoryz0O5
group or department.

Reason (R): Due to this apparent importance, assott planning receives a high priority
from retailers, software suppliers, and retail sty consultants.

a) Both A and R are Individually true andd) Both A and R are Individually true but

R is the correct explanation of A R is not the correct explanation of A
c) Alistrue but R is false d) Ais false butRrue
type of window is used to display $iteths for close inspection. co3
a) Shadow box window b) Open back window
c) Angled window d) Corner window

PART B (10 x 2 =20 Marks)

(Answer not morethan 40 wor ds)

What are the objectives visual merchandising? co1
Specify types of display and display settings. co1
Write the importance of store atmospherics. Co2
State the various types of characters of utgiital display. Cco3
Specify important characters of specialty store Cco3
List the various aspects of using signage sua&i merchandising. Co4
What are the purposes of planogram? CO5
Write the advantages of assortment planningsanal merchandising. COs5
What are the benefits of space planning inrttegiors? CO5
Write briefly about computer controlled visnarchandising. Ccoé

[Ke]

[Kd]

[Ke]

[Kd]
[Kd]
[Ke]
[Ko]
[Kd]
(K]
(Kol
[Kd]
[Ka]
[Kd]
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Answer any FIVE Questions:-
PART C (5x 14 =70 Marks)
(Answer not mor e than 300 wor ds)
Q.No. 21 isCompulsory

21. Elucidate the significant role of visual menetigsing in changing scenario of retailing. CO1l [Ky

22. Elaborate on different types of approachessnal merchandising in various types of CO1l [Kj
stores.

23. Suggest various types of application of coldresnes and color psychology to create = CO2  [K]
mood in garment display.

24. Explain the important role of display principlef visual merchandising. Co3  [K]

25. Discuss about important criteria for selectodrdifferent types of fixtures in interiors Co4  [K]

and exteriors.

26. Critically evaluate the importance of computieted design in creating store design for ~ CO6  [Kg]

visual merchandising.

27. Elaborate on role of information technology aasortment planning and inventory Co6  [Kj

management.
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