KUMARAGURU

B.E/B.TECH DEGREE EXAMINATIONS: NOV/DEC 2024
(Regulation 2018)
Seventh Semester
MECHANICAL ENGINEERING
U18MEEO0019: Industrial Marketing

COURSE OUTCOMES

CO1:
CO2:
COa3:
CO4:
CO:5:

Understand and explain industrial marketing system and concepts

Classify industrial markets and list models of organizational buying behaviour

Analyse importance of marketing information systems and marketing research processes
Define industrial products and recall the factors influencing its pricing decisions

Dissect channel design process and appraise industrial communication programs

Time: Three Hours Maximum Marks: 100

Answer all the Questions:-
PART A (10 x 1 = 10 Marks)
Matching type item with multiple choice code CO2 [Kq]

List | -Marketing environment List 11 -Influencing factors

Demographic Culture

Economic Pollution

Ecological Income

Cultural Literacy

d) iii [ i iv

The word MARKET is derived from the word Co1l  [Kq]
a) Marker b)  Marcatus

c) Makeup d)  Markup

State which of the following statements are TRUE on pricing. CO4 [K4]

1. Geographical pricing is also called as Locational Pricing.
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2. To price initially very high and lowering it down later is Penetration pricing
3. Pricing based on perceived quality of products is called as Prestige Pricing

4. Captive product pricing is also called as Sunk Investment Pricing

a 124 by 1,23

c) 134 d 234

Type of goods that are purchased every day are goods. CO1 [Kq]
a)  Convenience b)  Patronage

c)  Luxury d)  Shopping

Assertion (A): Stars denote high market Share and Low market growth, Question marks CO3 [K:]
denote low market share and high market growth.

Reason (R): Cash cows denote Hight market share and high market growth and the Dogs denote

Low market Share Low market growth

a) Both A and R are Individually trueand b) Both A and R are Individually true but

R is the correct explanation of A R is not the correct explanation of A
c) Alistrue but R is false d) Alisfalse but R is true
Marginal cost is otherwise called COz [Kq]
a) Decremental b) Total cost
c) Incremental d) demand pricing

Pick the right sequence of cases in the order of Question Marks -Stars — Cash cows — Dogs. CO3 [K4]
1. Smart Phones
2. Microsoft Office

3. LED Lamps

4. Picture tube Television sets

a) 2-3-4-1 b) 4-1-3-2

c) 3-4-2-1 d 1-3-2-4

Incaseof _ demand the price may be fixed high CO4  [Ki]
a) Inelastic b)  Perennial

c) elastic d) Void

Assertion (A): Undifferentiated Marketing targets the whole market with one offer while CO5 [K:]
Differentiated marketing targets a small share of a large market
Reason (R): Concentrated marketing targets several different market segments and designs

separate offers for each
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10.

11.
12.
13.
14.
15.
16.
17.
18.
19.
20.

21.

22,

23.

24,

a)

Both A and R are Individually true and b)  Both A and R are Individually true but

R is the correct explanation of A R is not the correct explanation of A

c) Aistrue but R is false d) Alsfalse but R is true

The cost of warehousing, transportation, inventory and handling products together is
a)  Manufacturing cost b)  Break even cost

c) Total cost d)  Purchasing cost

PART B (10 x 2 = 20 Marks)
(Answer not more than 40 words)

Define the concept of Marketing.

Define cross elasticity of demand.

Recall a few modern purchasing terminologies in practice.

Outline the Decision-Making Units in Industrial purchasing.

Outline the types of objectives in marketing research.

Spell a few Research instruments involved in Marketing.

What is Dual pricing? When the manufacturer sells the same product in different prices?

List the 4 stages of product life cycle.

Identify the significant role of Industrial Logistics system.

Spell the tasks of Marketing Logistics.

b)

b)

Answer any FIVE Questions:-
PART C (5 x 14 = 70 Marks)
(Answer not more than 350 words)

Extend the characteristics of Industrial Marketing.

Distinguish Industrial and Consumer Marketing with examples.

Examine the various Models of Organizational buying behavior.

Build the important Steps in Marketing Research with suitable industrial cases.

Deduce the major sources of Marketing Information in Research.

Rephrase the advantages and disadvantages of Marketing research.
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25.

26.

Analyze the various marketing strategy options available for Industries with 14
relevant case studies.

Examine economic performances and organize steps involved in channel design 14
process with relevant cases.
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Co4  [Ki

CO5  [Kq]
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